IG FUNDRAISING MANAGER

	
Job Description

	Title
	IG Fundraising Manager (Supporter Acquisition)

	Directorate
	Fundraising, Marketing and Communications

	Reporting to
	Head of Individual Giving

	Location 
	UK – Rugby (office based) / agile working possible

	Duration 
	Fixed term – 12 months secondment cover

	Grade
	3 -3.5B Dependant on experience

	Travel
	Limited / Occasional travel within the UK may be required




	About the Role:  
This fixed term role will provide cover while the current position-holder is on secondment with another team. Within the Individual Giving team, the Fundraising Manager will have responsibility for the planning and delivery of activities that recruit new supporters and generate income. 
You will manage our supporter recruitment programme, ensuring we meet our targets, and promoting investment strategies to cost-effectively and sustainably grow our supporter base. You will focus on the delivery of existing offline communication channels, as well as the development of new products, channels and audiences with a future-focused outlook on fundraising and recruitment. Over the next 12 months the new initiatives we plan to launch include a value exchange lead generation programme, improvements to our welcome journeys including the introduction of telemarketing, and potentially a lottery scheme.
Working closely with the other Fundraising Managers (especially the Digital Fundraising Manager), you will also ensure that new recruits go on to become loyal supporters, taking the lead on some projects and contributing to others, and will help to feed the pipeline of legacy pledges. You will help to improve the experience for our supporters and maximise their potential for giving.
You will also work closely with the Digital Team to ensure thoughtful integration of acquisition activities to optimise spend and ensure a seamless experience for new supporters across channels.
The main functions of the role are:
· Effectively manage the planning, development and delivery of strategic fundraising campaigns, appeals, and other promotional activity aimed at recruiting new givers with the potential to become loyal supporters
· Lead the development and delivery of new projects, namely a physical value exchange lead generation programme, improvements to our welcome journeys including the introduction of telemarketing, and potentially a new lottery programme.
· Innovate, generate ideas and develop proposals for new initiatives and optimisations that help to improve the performance and efficiency of our fundraising activities.
· Preparing and delivering comprehensive briefs to creative, digital, data, and supporter experience teams to ensure high-quality services in line with the project goals and objectives
· Provide ongoing reporting, develop action plans based on documented learnings, research and insight, test and learn approaches to new initiatives and ongoing programmes of work.
· Management of external relationships such as with design agencies, media buyers and production companies to ensure delivery of high quality and cost-effective work.
And any other duties commensurate with the level and grade of the role which may, from time to time, reasonably be requested by the line manager.


	Financial Scope/Responsibilities:
Responsible for annual budgets of c. £275k. Approval limit of £10k.
Currently responsible for the recruitment of c. 1000 new supporters and c. £200k of cash and regular giving donations annually, but with a view to grow these in future.  
Ensuring any work quoted for by suppliers is signed off by your manager/client and delivered on budget, on time and to the expected quality standard.
You will manage campaigns and activities within agreed budgets.
You will be involved in procurement exercises to ensure value for money


	Internal and External Relationships:
Marketing Directorate – especially Brand and Comms teams, Supporter Experience, Data & Insight, Digital, Philanthropy.
Specialist colleagues around the world, to aid with understanding the impact pA makes.
External agencies including creative, media buying and production


	Person Specification:
Experience / Qualifications:
· Degree qualification in or c.5 years’ experience of individual giving fundraising, marketing, communications or related discipline.
· Experience delivering marketing / fundraising for a charity, ideally in international development
· Experience managing or leading others – ie line management or project management
· Experience managing external suppliers and agency relationships
Behaviours / Personal Attributes:
· Highly motivated and target-driven, an enthusiastic self-starter
· Collaborative and able to work across multiple teams
· Excellent relationship-builder 
· Resilient and adaptable under pressure, capable of balancing multiple priorities simultaneously
· Creative, innovative and ambitious, and able to inspire that in others 
Preferred / Desirable:
· Experience with a variety of fundraising channels, products and platforms – with a particular focus on supporter acquisition
· Knowledge of the legal and compliance frameworks for charity fundraising and marketing including, but not limited to the Fundraising Regulator, Privacy and Data Protection legislation.
· Passion for the charity sector, ideally in international development

	Skills, Abilities and Competencies:	
To be successful in the role, the ideal candidate will be able to demonstrate:
Technical / Functional Skills:
· Ability to design and deliver fundraising strategies and campaigns
· Strong data analysis and reporting skills (donor metrics, campaign ROI)
· Familiarity with fundraising CRM software (e.g., Raiser’s Edge, Salesforce NPSP)
· Budgeting and financial management for fundraising activities
Soft Skills / Competencies:
· Excellent written and verbal communication for donor engagement and presentations
· Leadership skills for managing individuals within fundraising team
· Relationship and stakeholder management
· Excellent organisational, time management and project management skills

	Additional Requirements for the job:



