Waterlines Themes 2010
Our articles are around 5000 words in length, though shorter articles of 2–3000 words are also welcomed. The following are our planned themes, but we also welcome non-theme articles on any subject within the scope of the journal. Contact the Deputy Editor, Sue Cavill  (suecavill@hotmail.com) with a short outline of what you plan to cover in your article (100 words).
        July 2010 Volume 29 Number 3. Theme: ‘Water and sanitation in challenging environments’ (copy deadline 1 March 2010). From mountains to deserts, what are the technical and organizational difficulties of providing water supplies and sanitation? Technical difficulties include rocky subsoils hindering excavation of latrine pits, and water points drying up in arid areas. Organizational problems might include reaching remote places and/or providing nomadic people with support services.
· October 2010 Volume 29 Number 4. Theme:  ‘Hygiene promotion’ (copy deadline 1 June 2010). Even when people know what they should do, how do people remain motivated to practise hygienic behaviour? What are the best methods of getting the message across effectively? 

Crossfire: Hygiene promotion runs the risk of making people feel more ashamed about their poverty and poor living conditions.  
· January 2011 Volume 30 Number 1. Theme ‘Market-based approaches’ (copy deadline 1 August 2010). From domestic rainwater harvesting to well drilling and the supply of toilet components, livelihoods can be had from market-based approaches, and products and services are more likely to be designed to be affordable and to respond to local demand.
Crossfire: Market-based approaches are undermined when people think that if they wait they can receive products for free.
· April 2011 Volume 30 Number 2. Theme: ‘Water safety plans’ (copy deadline 1 December 2010). 
